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VOLUME & 
REVENUE

Trading 
Environment



• Operating environment remained challenging 
with effects from global and local growth 
slowdowns.

• Volume of Manufacturing Index for Q1 2023 
declined 14.8% YoY (Zimstats). 

• Increased inflationary pressures due to 
devaluation of the ZWL - pricing distortions 
and route to market challenges. 

• Erosion of consumer disposable incomes 
negatively impacting aggregate demand-
pressure on wage demands.

• Economy now largely dollarized. Suppliers 
indexing prices to USD and adopting 
replacement cost price strategy.

OPERATING 
ENVIRONMENT

• High cost of raw and packaging materials, 
utilities, fuel and labour, contributed to 
cost push.

• Erratic supply of utilities – water and 
electricity – increasing cost and impacting 
output.

•

•



Source: ZDIT

• Steady growth in national raw milk 
production.

• Cost of stock feed remains high 
threatening farmer viability.

•

OPERATING 
ENVIRONMENT cont’d



May YTD 
Performance



Raw Milk 
Utilised

• 8% growth in national raw milk production compared to same period last 
year (Dairy Services Unit).

• DZPL received 11.6 million L for processing during the period, accounting for 
33% of milk received by processors.

• Raw milk utilised was 11% higher than the prior year.

Sales Volume

• Overall, 10% 4% 18% 

• 18% , due to inconsistent supply of quality inputs affecting
peanut butter and salad cream. Depressed demand affected ice creams.

MAY YTD PERFORMANCE 
SUMMARY



Revenue
• 516% 

Foreign Currency
• Foreign currency sales accounted for 61% of volume sold vs

24% in the same period last year.

Borrowings
• ZWL borrowings closed at ZWL1.2b, at an all-in cost of 75%.
• US$ borrowings closed at USD3.9m at an all-in cost of 12%.

MAY YTD PERFORMANCE 
SUMMARY cont’d



Outlook



The business will focus on value creation and preservation. Initiatives
include:

• Exploration of regional opportunities for growth, risk diversification
and foreign currency generation.

• Boost processing capacity to increase product supply.
•

(Nutriplus, Yummy Gold, Fun n Fresh Peach Apricot).
• Growth of raw m
• Focus on digitalization and automation.

OUTLOOK



NEW PRODUCTS & 
LINE EXTENSIONS



Dividend

Despite the headwinds in the operating environment, the business is expected to grow.

CONCLUSION
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